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ANNUAL SALES

Year-to- Year Comparisons

All Retail Stores--Sales of all retail stores in
the United States totaled $448 billion in 1972, an
increase of 10percent over total 1971 sales. Annual
sales of nondurable goods stores increased 8 per-
cent over the previous year while durable goods
stores showed a 14 percent increase over the
previous year.

All major kind-of-business groups showed per-
centage increases in comparison with 1971 levels,
with the largest increase (16 percent) reported by
the building materials, hardware and farm equip-
ment group. In the nondurable goods category, the
largest increase (10 percent) was reported by the
general merchandise group with nonstores: The
food group, apparel group, gasoline service stations
and drug and proprietary stores each showed a 6
percent increase over theprevious year, Following
the general upward trend were eating and drinking
places (9 percent) and liquor stores (5 percent).

In the durable goods category the furniture and
appliance group showed a 15percent increase while
sales in the automotive group were up 12percent.

Multiunit Organizations~-Annual sales of orga-
nizations operating 11 or more retail stores showed
an increase of 10 percent over 1971 for all kinds of
businesses combined. A sales gain of 10 percent
over 1971 was shown by nondurable goods stores
and sales of durable goods stores showed a gain of
7 percent. Compared with 1971 the furniture and
appliance group showed a 19 percentincrease while
tire, battery, accessory dealers showeda 7 percent
increase for the same period. In the nondurable
goods category, the largest increase (12 percent)
was reported by boththe general merchandise group
with nonstores and drug and proprietary stores.
Sales increases were also reported by the food
group (8 percent); eating and drinking places
(6 percent); and the apparel group (5 percent).

Table 1. Estimated Sales of All Retail Stores in the United States, by Kind of Business: 1972 and 1971

(Millions .of dollars)

Kind of business 1972 | 1973 |Fereent Kind of business 1972 | 1971 |FEreent
change change
Retail stores, total...........|448,379 408,850 +10 | Apparel group........ tesniossesarsnsnasas} 21,993]20,804 +6
Men's, boys' wear storesZ....eiecsnnves 5,1981 4,727 +10
Total (excluding automotive group),|359,767 {329,934 +9 Men's, boys' clothing, furnishings
SEOreS.cicssiecsensssnana “rescocaens 5,112 | 4,610 +11
Durable goods stores, total.,....|149,659 {131,814 +14 Women's apparel, accessory stores®..... 8,386 8,193 +2
Nondurable goods stores, total...|298,720 (277,036 +8 Women's ready-to-wear stores....... .- 7,187 | 7,023 +2
Family clothing storeS...cceecsscsccaca 3,868 3,680 +5
Shoe StOreS....viesrescecnsscnnssncaran 3,774| 3,532 +7
FOOd ETOUPevuosnvaversasonnsnasssranects 95,020 | 89,239 +6 Furnitire and appliance group............ | 21,315 [18,560 s
Grocery StOreS..eeesreansasosesrssness| 88,340 82,793 +7 N N
N Furniture, home furnishing stores......| 12,550 j11,004 +14
Meat and fish (seafood) markets...... 2,561 2,386 +7 N
Bakery products stores R 1,306 1,317 -1 Furpiture StOres...... qeesseeeeeaans 9,321 8,331 +12
neT . Household appliance, TV, radio stores.. 7,029] 6,221 +13
Household appliance dealers.....ceee. 4,634 4,001 +16
Eating and drinking placeS.......e.0...] 33,891 31,131 +9 | Building materials, hardware, farm
Eating places...eseeeesccvscnvsenceve| 26,782 24,507 +9 eqUIPMENt ErOUP...ccsesscearecassnasesse | 26,710 (23,032 +16
Restaurants, cafeterias, lunchrooms| 20,872 | 19,062 +9 Building materials and hardware, total®| 20,238 |17,378 +16
Drinking places........ cevsensrersens 7,109 | 6,624 +7 Lumber and other building materials
) dealers?.,.....i.ouen. ceseresisee ... | 15,973 (13,733 +16
General merchandise group with . Hardware StOreS....ecoveencsnccs verae 4,265 | 3,645 +17
“‘;‘e?::‘;:fs,;;;;l;;lé;;;'é;;;;'v',;;};;;l;'"' 74,903 | 68,134 10 N LOMOLIVe ETOUP.ses e mnoeennns e ... | a8,612 |78,916 1z
ronstores (except department stores Passenger car, other automotive dealers ] 81,521 |72,538 +12
N Passenger car dealersS........cc00.. 74,842 167,583 +11
mail order).eseecereae veeesensensies| 68,936 | 62,242 +11 i :
2 Passenger car dealers (franchised). | 69,490 (63,034 +10
Department stores and dxry "goods, Tire, batter accesso dealers 7,091| 6,378 +11
general merchandise stores........| 56,181 .50,969 +10 ’ Vs y Sreemes ’ ’
Department StOresS.....eseecoses...| 46,3021 42,027 +10 | Gasoline service stationS.....ceseseee... | 31,044 (29,163 +6
z:iie;ZdZ:oiiz;;;'2&;;;;;;;;;.....‘ 74756 6,972 11 Drug and proprietary storesS.......seo.00. 14,523113,736 +6
store merchandised.......uen.. ‘e 4,997 4,301 +16 | Liquor StoreS....ceeciececsrsverncessansanse 9,215 8,773 +5
Note: Measures of sampling variability are provided on page 19, U.S. and group totals include kinds of business not shown

separately.

1includes sales made by mail order catalogue desks located within department stores of mail order firms.
2fncludes men's, boys' clothing; furnishings stores; and custom tailors.

3Includes women's ready-to-wear, other apparel, accessory, specialty shops, and furriers.

4Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.

Sincludes both franchised and nonfranchised car dealers.



Table 2. Estimated Sales of Retail Stores of Organizations Operating 11 or More Retail Stores (Group li)
in the United States, by Kind of Business: 1972and 1971

(Millions of dollars)

Kind of Business 1972 | 197 [Fereenmt Kind of business 1072 | 1971 [Percent
change change
Retail stores, total 137,650 [125,607 +10 } Apparel groUuP.cscsscssoscsecosrssasses 6,055 5,741 +5
1 1 1 7
Durable goods stores, total........| 9,053 8,455 +7 Men s: boys' wear StOres”....... i 782 50 +4
Nondurable goods stores, total 128,597 117,152 +10| Women's apparel, accessory stores®..| 2,194 2,123 3
able g Srores, SR I ’ Women's ready-to-wear stores......| 1,942] 1,898 +2
FOOQ ErOUP«scecssnoossssnssrsssscansanness | 49,823 45,954 +8 Shoe StOreS..cescvccoessssiocasicaras 1,737 1,498 +16
Grocery StoreSceesesssnvnvssonssccanscs . ] 49,206 ] 45,235 +9
Eating and drinking placesS....eceececvvesn 2,887 2,716 +6 Furniture and appliance EroUP....-.... 1,902 1,600 19
General merchandise group with nonstores. | 58,113 | 52,092 +12
General merchandise group without .
1 PR 2,094 1,9 7
nonstores (except department store Tire, battery, accessory dealers ! »955 *
Mail OrAeT)e.ceseecrascassancesseassnses| 55,100 49,008 +12
Department stores and dry goods, - Drug and proprietary stores 5,246 4,693 +12
general merchandise Stores..........| 44,366 | 39,579 +12 & prop ¥ sEesereseee ? '
Department StOTES.ceessseasssossess | 40,795 | 36,544 +12
Variety StoresS....ecessscsscancorsnnss 6,191 5,398 415 | Liquor StOreS.sscecscesssciscssasnanss 2,094 2,021 +4
Note: U.S. and group totals include kinds of business not shown separately.
!includes men's, boys’ clothing; furnishings stores; and custom tailors.
2includes women's ready-to-wear, other apparel, accessory, specialty shops; and furriers.
) Figure 1. Estimated Sales of Retail Stores of Organizations Operating 11 or more
Retail Stores (Group 11), by Selected Kinds of Business: 1972
General Merchandise
Grocery Stores
Department Stores
Apparel Group 28%
Variety Stores BO%
Drug and
Proprietary Stores 36%
Eating and
Drinking Places
Tire, Battery,
Accessory Deafers
Liguor Stores 23%
g Percentages represent Group [l store sales as
. _ percent of all retail store sales for selected
m%igrssr::?gsv kinds of business. For all kinds of business,
N combined Group ) store sales for 1972
were 31 percent of the total.
Furniture and
Appliance Group
Shoe Stores 46%
0 5 10 15 20 25 30 35 40 45 50 55 60 65
Billions .of dollars
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Distribution of Sales by Region,
Division, Selected State,
and Specified MSA

The South region accounted for 132,9 billion or
29.6 percent of total 1972 United States retail sales.
The largest portion of regional sales were made in
the South Atlantic division with $68.6 billion followed
by the West South Centraldivision with $40.3 billion
(of which the State of Texas accounted for 24.7
billion) and the East South Central division with
$24.0 billion.

Retail sales in the North Central States, second
among the four regions, amounted to $127.7 billion,
28.5 percent of total retail sales for the United
States. The East North Central and West North
Central divisions totaled $89.7 billion and $38.0
billion, respectively, of the region’s total. In the
East North Central division, Illinois had sales of
$26.2 billion, up 5 percent over 1971; Ohio had
$22.7 billion up 9 percent; and Michigan had
$19.8 billion, up 8 percent.

3

The Northeast region had retail sales totaling
$104.8 billion or 23.4 percent of the United States
total, with the Middle Atlantic and New England
divisions accounting for $78.5 billion and $26.3
billion, respectively. Inthe Middie Atlantic division,
New York State led with total sales of $37.9 billion,
followed by Pennsylvania with $24.2billion and New
Jersey with $16.4 billion.

In the West region, retail sales totaled $82.9
billion, 18.5 percent of the United States total,
The Pacific division accounted for $62.3 billion or
75.1 percent of the region’s total, with California
having $47.0 billion of the division total. The
Mountain division accounted for $20.6 or 24.9
percent of the region’s sales.

For the nine standard metropolitan statistical
areas for which total retail sales are shown, 1972
annual sales ranged from $23.5billion for New York
to $4.8 billion for Pittsburgh. Sales of the GAF
group, 1i.e., general merchandise (including ail
nonstores), apparel, and furniture and appliance
groups, for the 16 specified SMSA's ranged from
$7.5 billion for New York to $1.2 billion for
Cleveland.

Billions of dollars

Figure 2. Estimated Total, Durable, and Nondurable Goods
Stores Sales, by Geographic Regions: 1972

Nondurable
Durable

140

130

120

10 -

100

a0 |-

80

70 -

68

50 |-

40

30 -~

20

10

Northeast

North Central

South West




Table 3. Estimated Sales of All Retail Stores, by Geographic Region and Kind of Business: 1972and 1971

(Millions of dollars)

Northeastern States North Central States The South The West
Kind of business
1972 | 1971 [FeTCEREl yoon | g7 TETCERY| iggn | gg71 [FETOSNY| ygyp | o7y |FeTOemt
change change change change
Retail stores, total....... 104,809 {99,444 +5 | 127,678 117,366 +9 {132,945 [118,571 +12| 82,947 | 73,469 +13
Total (excl. auto. group).. (NA) (NA) (NA) | 102,650 | 94,444 +9°{ 103,038 | 92,941 +11 (NA) (NA) {NA)
Durable goods stores,
t0tal.eerenrnsnacsaosaas | 29,917 {27,743 +8 | 43,096 | 38,852 +11 | 48,163 | 41,128 +17 | 28,483 | 24,091 +18
Nondurable goods stores, .
t0taleeecrceoncnveecesss | 74,892 | 71,701 +4 | 84,582 | 78,514 84,782 | 77,443 +9 | 54,464 | 49,378 +10
FOOd EroUPec.cscasacscsensacess | 24,826 {23,585 +5 | 25,038 | 23,705 +6 | 28,077 |.26,200 +7 | 17,079 | 15,749 +8
Grocery stores, PR 21,888 | 20,800 +5 | 23,566 | 22,208 +6 | 26,983 | 25,128 +7 | 15,903 | 14,657 +9
Eating and drinking places. 8,587 | 8,126 +6 9,815 | 9,158 +7 8,054 | 7,300 +10] 7,435} 6,547 +14
GAF?, totalisecesuvcevessensssas | 29,494 |28,050 +5 1 33,623 | 30,465 +10 | 34,235 | 30,637 +12 | 20,859 | 18,346 +14
General merchandise group
with nonstores......eoesve.. | 17,910 | 17,046 +5 | 22,247 20,201 +10 { 21,555 19,234 +12 | 13,191 | 11,653 +13
Department stores.......... | 11,323 [10,754 +5 1 13,663 | 12,414 +10 | 12,513 11,091 +13 | 8,803 7,768 +13
Apparel grouP...csecsscessesss | 6,376 | 6,311 +1 5,885 | 5,387 +9 6,159 | 5,778 +7| 3,573 3,328 +7
Furniture and appliance group| 5,208 | 4,693 +11 5,491 | 4,877 +13 6,521 | 5,625 +16 | 4,095| 3,365 +22
Building materials, hardware,
farm equipment groUP.sssssecscs 4,144 | 3,732 +11 9,574} 8,304 +15 8,196 | 6,936 +18 (NA) (NA)Y (NA)
Automotive Eroup...ceces rens (NA) (Na) (NA) | 25,028 | 22,922 +9 | 29,907 | 25,630 +17 {NA) (NR) (NR)
Gasoline service stations...... 6,620 | 6,145 +8 8,820 8,514 +5 9,696 8,820 +10 5,808 5,684 +2
Drug and proprietary stores....| 3,048 | 3,070 -1 3,878 | 3,682 +5 4,442 | 4,121 +8| 3,155| 2,863 +*10

Note:
not shown separately.

NA Not available,

Estimates are based on a sample,

(See sampling variabilities on page 20.) Totals include data for kinds of business
SBtates in geographic regions are shown on page 24.

IStores in the general merchandise, apparel, and furniture and appliance groups; these are stores specializing in department-

store types of merchandise,

Table 4. Estimated Sales of All Retail Stores by Selected Kinds of Business for Standard Consolidated Areas and
Specified Standard Metropolitan Statistical Areas: 1972and 1971

(Millions of dollars)

Statistical area 1972 | 1971 jFereent Statistical area 1972 | 1071 |Feveent
change change
STANDARD CONSOLIDATED AREAS? STANDARD METROPOLITAN
STATISTICAL AREAS!--Continued
Chicago, Ill.-Northwestern Indiana,
totalueeressecvonsocannonces 18,715 | 17,779 +5 | Los Angeles-Long Beach, Calif., -total.. j 16,574 } 15,315 +8
Nondurable goods stores 13,212 | 12,595 +5 Nomdurable goods stores...v..e-«... {11,690 | 10,918 +7
GAFZ, i iveinnnncassraness 6,511 | 6,023 +8 GAF? it iiusenerusnennsocanns 4,756 | 4,350 +9
New York, N.Y.-Northeastern New Jersey, - Minneapolis~-St. Paul, Minn., GAF?...... 1,482 | 1,356 +9
totalieieeesnnenosccscnons 33,949 | 32,592 +d
Nondurable goods stores.. 25,469 124,378 +4 | New York, N.Y.--Nassau-Suffolk, N.Y.
GAF? . i vrineeensononsonsennoss 10,638 | 10,406 +2 | totald...... weveerevonasnesssasaes | 23,467 | 22,586 +4
Nondurable goods StOTreS.cs..ssees.. |17,909 {17,041 +5
STANDARD METROPOLITAN GAF“®.ieveecassocorsosssennovoassansss 7,463 7,481 o
STATISTICAL AREAS!
Philadelphia, Pa., total....... 10,294 9,556 +8
2 ’ t ? ’
Baltimore, Md., GAF®..ieeeonnencasonases | 1,270 | 1,142 +11 Nondurable goods stores. 7,252 | 6,953 4
2
Boston, Mass., GAFZ.....ceesvevvannnsnas 2,131 | 2,090 +2 GAF cvneensnascroncansans 3,073 2,977 +3
Chicago, T11., t0TAL.eessssseseessnsnses | 17,171 | 16,302 +5 | Pittsburgh, Pa., total.....eseeevenven. | 4,820 4,538 +6
Nondurable goods stores. 3,432 } 3,501 -2
Nondurable goods storeS.c.scesesss... | 12,141 111,588 +5 cAR? 1439 | 1 340 7
GAF? sveecesosvssassavensscnnensnnnias | 6,147 | 5,661 +9 ’ '
. 2 St. Louis, Mo.~I1l., total.c.esesvoss.. | 4,948 | 4,502 +10
Cleveland, Ohio, GAF®...cveanusnvosonace 1,249 | 1,132 +10 3,231 | 3,013 7
Dallas, TeX., GAFZ...c0eseuseseesesnssn. | 1,346 | 1,219 +10 1,455 | 1,315 +1
Dotroit, Hich., total..sersesessessesess | 9,150 | 8,820 |  4q | 5o Franciscoakland, Calif., total... | 7,034 | 6,614 | 46
Nondurable goods stores.... senesre 6,164 5,874 +5 GAan rable goods SLOTeS..ecrsvesre- 1' a1 1’ -
GAF?. . iivennsesessosesnsnonorsnenasens | 2,722 | 2,499 +9 »9 »832 +6
Houston, Tex., GAF?.,..eceeessevncncvens 1,341 | 1,201 +12 {'Washington, D.C.-~Md.-Va., total........ 7,092 6,541 +8
Nondurable goods stores.....cseees. 4,867 4,570 +6
Kansas City, Mo.~Kans., GAF®............ | 1,289 | 1,165 +11 vesisseresesesnasncneravennnsnnas | 1,866 | 1,759 +6

Note:
Middlesex, Norfolk, and Suffolk counties.

Sampling variabilities are shown

on page 20.

See SMSA definition on page 25.

!Standard consolidated areas and standard metropolitan statistical areas are listed on page 25.
2gtores in the general merchandise, apparel, and furniture and appliance groups; these stores specialize in department-store

types of merchandise.

Statistics for the Boston SMSA include retail stores in all of Essex,
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Per Capita Sales

Per capita sales in the United States in 1972
totaled $2,172 compared with $2,002 in 1971, an
increase of 8 percent. Sales of nondurable goods
stores were $1,447 per capita in 1972, reflecting a
7 percent increase in sales per person over the
$1,356 in 1971. The largest percent increase in
the nondurable category was 9 percent inthe general
merchandise group with nonstores, where per capita
sales increased from $334 in 1971 to $363 in 1972,
This was accompanied by 1972 per capita gains in
eating and drinking places, up 8 percent, and in the
apparel group, gasoline service stations and the food
group, each up 5 percent. Additional per capita in-
crease was shown by drugand proprietary stores, up
4 percent,

Per capita sales of durable goods stores rose
12 percent over the 1971 level, from $646 in 1971
to $725 in 1972. The year-to-year increase
reflected 14 percent increase in the building
materials, hardware, farm equipment group; per
capita building materials, hardware, farm equip-
ment sales amounted to $129 in 1972, compared
with $113 in 1971. The furniture and appliance
group gained 13 percent in sales per person, and
the automotive group advanced 11 percent, from
$386 in 1971 to $429 in 1972,

The West was the highest of the four regions of
the United States in per capita retail sales in 1972
with $2,337, followed by the North Central States
with $2,225, the Northeast with $2,114, and the
South with $2,078. Amongthe selected large states,
per capita sales ranged from a high of $2,522 in
Florida to a low of $1,957 in North Carolina.

Table 5. Per Capita Sales of All Retail Stores in the United States, by Geographic Region and
Kind of Business: 1972and 1971

(Amounts in dollars)

United States? Northeast North Central South West
Kind of business
1979} 1971r Percent 19721 1971r Percert 19721 1971r Percent 19722 1971r Percent| 1972Y 1971errcent
change change change change change
Retail stores, total..|2,172]|2,002 +8§2,114 12,014 +512,225|2,061 +812,078|1,882 +1012,337(2,103 +11
Total (excl. auto. group).{1,743{1,615 +8 | (NA) | (NA) (NA) {1,789]1,658 +811,61111,475 +9] (MA) | (MA) (NA)
Durable goods storesS.... 725 646 +12 604 562 +7 751 682 +10 753 653 +15 803 690 +16
Nondurable goods stores. [1,447}1,356 +7 1,510 |1,452 +4 {1,474 ]1,379 +7]1,325(1,229 +8[1,534}1,413 +9
Food group.s.cceececenscancsane 460 437 +5 501 477 +5 436 416 +5 439 416 +6 481 451 +7
Grocery StoreS..ccescesseescs 428 405 +6 441 421 +5 411 390 +5 422 399 +6 448 419 +7
Eating and Drinking places.... 164 152 +8 173 165 +5 171 161 +6 126 116 +9 209 187 +12
GAF? cusevvracsaorasnsonnmonnas 573 527 +9 595 568 +5 587 536 +10 535 486 +10 588 525 +12
General merchandise group®.. 363 334 +9 361 345 +5 388 355 +9 337 305 +10 372 334 +11
Department stores..... cese 224 206 +9 228 218 +5 238 218 +9 196 176 +11 248 222 +12
Apparel groUP.cssssssssensne 107 102 +5 129 128 +1 103 95 +8 96 92 +4 101 95 +6
Furniture and appliance

EYOUDesecensorsccoacranances 103 91 +13 105 95 +11 96 86 +12 102 89 +15 115 26 +20

Building materials, hardware,
farm equipment group...... ces 129 113 +14| . 84 76 +11 167 146 +14 128 110 +16| (NA) } (NA) [6:7:9)
Automotive groUpe....... ssassse 429 386 +11 1 (NA) | (NA) (NA) 436 403 +8 467 407 +15] (NA) | (NA) (NA)
Gasoline service stations..... 150f 143 +5] 134 124 +81 155 150 +3 152 140 +3| 164 163 +1
Drug and proprietary stores... 70 67 +4 61 62 -2 €8 65 +5 69 65 +6 89 82 +9

rRevised.
NA Not available.

ipata based on provisional civilian population estimates as of July 1, 1972.
2gtores in the general merchandise, apparel, and furniture and appliance groups; these are stores specilizing in department-

store types of merchandise.
3Includes nonstores.



Figure 3. Per Capita Sales of Selected Kinds of Business of All Retail Stores
in the United States: 1972 and 1971
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Table 6. Estimated Annual and Per Capita Sales of All Retail Stores for Specified Large States:
1972 and 1971

Annual sales Per capita sales
Btate
3,
(millions of dollars) Percent (dollars) Percent
19721 1971 change 19721 19717 change
California, total.......... 46,979 43,156 +9 2,334 2,164 +8
Nondurable goods stores 31,997 29,677 +8 1,589 1,488 +7
S PP 12,233 11,044 +11 608 554 +10
Floridm, total.......eevnns 18,067 15,565 +16 2,522 2,245 £12
Nondurable goods stores 11,558 10,236 +13 1,614 1,476 +9
Illinois, total............... 26,186 24,856 +5 2,336 2,231 +5
Nondurable goods stores cossane 17,366 16,829 +3 1,549 1,511 +3
BAFZ. ettt teere e rrrararas 8,014 7,409 +8 715 865 +8
Indiana, tOtRl. . ..uu.ne ineeeieninnrecnnaearsrocvsonnnnsons 11,604 10,349 +12 2,196 1,976 +11
Massachusetts, total........vveervvcnnrsresnrvessons 12,299 11,768 +5 2,133 2,052 +4
Nondurable goods Btores.......ovoevvvceucsroness 8,546 8,331 +3 1,482 1,452 +2
Michigan, total..... 18,792 18,342 +8 2,183 2,042 +7
Nondurable goods stores.. 12,934 11,962 +8 1,426 1,332 +7
Minnesota, -total.,..... 8,311 7,573 +10 2,135 1,964 +9
MisBouTE, tOLAL. . ...ccrrarenesraroenrrnonrossnonnsconsesas 10,935 10,151 +8 2,315 2,169 +7
Kew Jersey, total............ 16,399 15,359 +7 2,240 2,119 +6
Nondursble goods stores.. 11,589 11,077 +5 1,583 1,528 +4
New York, total..... e 37,889 36,488 +4 2,066 1,992 +4
Nondurable goods stores. 28,068 26,831 +5 1,531 1,465 +5
L. 10,875 10,633 +2 . 593 580 +2
North Carolina, total.......cviverneerinreconaonsciannanans 10,023 8,690 +15 1,957 1,718 +14
Ohio, totAl...vsvverrrnvrunaonvan. 22,702 20,863 49 2,108 1,946 +8
Nondurable goods stores....... 15,823 14,610 +8 1,469 1,363 +8
Pennsylvanie, total......c.vvvvuns. 24,173 22,495 +7 2,029 1,892 +7
Nondurable goods stores. . N 16,984 16,178 +5 1,425 1,381 +5
GAF® e e ivvrseternneecnscnines 6,794 6,273 +8 570 528 +8
IRy
i Texas, total.........c... caseeeeas 24,720 22,294 +11 2,150 1,980 +9
Hondurable goods stores.............. srresens 15,739 14,369 +10 1,369 1,276 +7
Wiscongin, total.....occiinrnrnnnincreronnnrninnen cerenaee 9,439 8,611 +10 2,089 1,926 +8

Note: Estimetes are based on a sample (See sampling variabilities on page 21.)

Thevised,

IData are based on provisional eivilian population estimates as of July 1, 1972,

2Stores in general merchandise, apparel, and furniture and appliance groups; these are stores specilalizing in department
store types of merchandise.

t
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Table 7. Estimated Annual and Per Capita Sales of All Retail Stores by Geographic Division
and Kind of Business: 1972 and 1971

Annual sales Per capite sales
{millions of dollars) (dollars)
Geographic division and kind of business
1972 1971 Percent| ;o791 19717 | Pereent
change change
NEW ENGLAND, tofal..cuccvcecevsssanasscrosnsoresnsnsoornoce 26,348 25,102 +5 2,193 2,105 +4
Durable goods StOreS...cscncessssncrarcsessessanccnscanes 8,097 7,487 +8 674 628 +7
Nondurable g00dS STOreS..cvsesrsaccccarorsenconcrossnssvnn 18,251 17,615 +4 1,519 1,477 +3
FOOUQ BIOUP:. csccaesncoasncosnsscosnoosrssoansensssccnrsrornenssnnas 6,041 5,902 +2 503 495 +2
GAF?, total.seeessas cesenses 7,116 6,866 +4 592 576 +3
Gasoline service statioNS......ivseueucieaceersscssnnnsanseans 1,484 1,477 0 124 124 0
MIDDLE ATLANTIC, totaluic.vsecssesesaascscacnsnccssnsnsncnce 78,461 74,342 +6 2,088 1,985 +5
Durable g000S SLOTEB.cevresocvssrsvcorsscvasssosssansssness 21,820 20,256 +8 581 541 +7
Nondurable goods StOreS...iseeicsccsencsosorcosconncosasen 56,641 54,086 +5 1,507 1,444 +4
Eating and drinking placeS......ccecesnceresvocossnvacsansosens 6,785 6,466 +5 181 173 +5
GAF2, total..... . 22,378 21,184 +6 596 566 +5
General merchandise group with nonstores.... . 13,606 12,854 +6 362 343 +6
ApPATE]l EIOUD. .. cnavasssscrsansinncovosnonnan . 4,897 4,887 [¢] 130 130 1]
Gasoline service stations.. . 5,136 4,668 +10 137 125 +10
Drug and proprietary StoresS.......eeevecssvcnrccasmasascnsaanen 2,330 2,378 -2 62 63 -2
EAST NORTH CENTRAL, tOfa@l.c.evevcerrcssarccnsococrssonssese 89,723 83,021 +8 2,196 2,047 +7
Durable goods stores.... . 29,372 26,712 +10 719 659 +9
Nondurable goods stores. . 60,351 56,309 +7 1,477 1,388 +6
Food gIoUPeescensescoeronnres . 18,203 17,365 +5 446 428 +4
Eating and drinking places.... . 7,530 7,004 +8 184 173 +6
GAFZ, LOTAL.usaroesoosesssosasansossecssssansenorarsssorensases 24,826 22,658 +10 608 559 +9
General mérchandise group with NONSLOreS.......svsvenvsavacen 16,452 15,071 +9 403 372 +8
Apparel ErOoUP...ceesccvasvacssasenassnssses . 4,314 3,925 +10 106 97 +9
Gasoline service stations........ . 6,326 5,952 +6 155 147 +5
Drug and proprietary StOreS....s.icesecanscccsocssrsocssscncnsns 2,738 2,610 +5 €7 64 +5
WEST NORTH CENTRAL, total. . 37,955 34,345 +11 2,296 2,094 +10
Durable goods stores...... . 13,724 12,140 +13 830 740 +12
Nondurable goods SLOreS....ceeesesancersonssvasssscssnces 24,231 22,205 +9 1,466 1,354 +8
FOOU ErOU . cscesssscrssrssnsaonsosssiossroacsosaosasanasnossons 6,835 6,340 +8 413 387 +7
GAF?, £Otal....veeseovensonss . 8,797 7,807 413 532 476 Az
General merchandise group with nonstores. . 5,795 5,130 +13 351 313 +12
Gasoline service stationS........ccecenenecnns . 2,594 2,562 +1 157 156 +1
SOUTH ATLANTIC, £OTAl.i.evuveeeeracnsssncasasnsansas . 68,581 60,885 +13 2,196 1,984 +11
Durable goods Stores...... emeaarraneaven . 24,045 20,305 +18 770 662 +16
Nondurable g00GS SLOTES.sceecscccsccssscnnsenscorasasenss 44,536 40,580 +10 1,426 1,322 +8
Eating and drinking placeS...cececessvsvsosnvanccaccnnccansanes 4,256 3,933 +8 136 128 +6
GAF?, 10tal..uceeeonennenes reas . . 18,299 16,193 +13 586 528 +11
General merchandise group with nonstores... . 11,592 10,187 +14 371 332 +12
ApDarel ZroUP...cesssccaccsnosssssccosnnsss . 3,018 2,907 +4 97 95 +2
Gasoline service stations..... . 5,041 4,631 +9 161 151 +7
Drug and proprietary StoreS.c..cicessssccccescssossscecscscnnns 2,286 2,221 +3 73 72 +1
EAST SOUTH CENTRAL, t0tal...c.veececoconrssccsosvesansnanss 24,079 21,385 +13 1,851 1,659 +12
Nondurable Z00dS StOre@S..ccreceecnsccassessoscoesonnsonns 14,958 13,668 +9 1,150 1,061 +8
FOOU EXOUP.sstecrisvaservvosareoseioserososntsatoscansoanionnes 5,451 4,919 +11 419 382 { - +10
GAF?, totalisessvessoasonnans . 5,710 5,256 +9 439 408 +8
General merchandise group with NONSLOreS....ceveessosecvssase 3,637 3,361 +8 280 261 +7
WEST SOUTH CENTRAL, tofal...ui..iceviconennacsnconnscacancas 40,285 36,301 +11 2,039 1,869 +9
Durable goods stores...... . 14,997 13,106 ) +14 759 675 +12
Nondurable goods stores. . 25,288 23,195 +9 1,280 1,194 +7
Food group....... esmeseens . 8,008 7,885 +2 405 4086 (4]
. 10,226 9,188 +11 518 473 +10
General merchandise group with NONStOYreS....ccsvesvcconcnvses 6,326 5,686 +11 320 293 +9
MOUNTAIN, B TS DY 20,657 16,958 +22 2,368 2,005 +18
Nondurable goods stores. ceve 12,437 10,708 +16 1,426 1,266 +13
FOOd EIOUD.vssvsesassssoacsancscn cena 3,555 3,266 +9 408 388 +6
GAFZ, £0LAL.seeeerssssserrescennvonsasnasnnsnn 4,820 3,968 +21 553 469 +18
General merchandise group with nonstores........ceevevenneses 2,920 2,433 +20 335 288 +16
PACIFIC, totAl.ie.coevesosrnsrevossnarcrovsvovsoossnsnanane 62,290 56,511 +10 2,327 2,134 +9
Durable g00dS SLOXESecccscesasnsoasssssccnsosecccsnasances 20,263 17,841 +14 757 674 +12
Nondurable go0dsS StOreS...ccesecscscscrsocscarsooscssnonon 42,027 38,670 +9 1,570 1,460 +8
FOOO ZroUpPe.ssccssssnseneccassosscasanvoccsssasssscscsnsnroranse 13,524 12,483 +8 505 471 +7
Eating and drinking places.... . 5,715 5,196 +10 213 196 +9
GAFZ, £0talesceocvsosvasosnersncceses . 16,039 14,378 +12 599 543 +10
General merchandise group with nonstores... . 10,271 9,220 +11 384 348 +10
Gasoline service StationS..c.icveecsascncaceasncscerenseccsenns 3,996 4,163 -4 149 157 -5

Note: Estimates are based on a sample (see sampling variabilities on table 20,) Totals include data for kinds of business not
shown separately. States in geographic divisions are shown on page 24.

“Revised.

lData are based on provisional civilian population estimates as of July 1, 1972,

2Stores in the general merchandise (including all nonstores), apparel, and furniture and appliance groups; these stores
specialize in department store types of merchandise.
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Distribution of Sales by Type

Of the total 1972 sales of $448.4 billion,
$360.1 (80 percent) represented sales for which
the retailer received cash payment. Approxi-
mately $82.3 billion were sales made on credit
extended by the retailer--$62.5 (14 percent)
representing charge account sales, and $25.8
(6 percent) installment sales. This percentage
distribution differs somewhat from that derived
in 1967, the most recent year for which comparable
information is available. In that year, of $313.8
billion annual sales, $242.1 billion (77 percent)
were cash sales, approximately $46.9 billion
(15 percent), charge account sales and $24.9
(8 percent), installment sales.

The $360.1 billion in 1972 shown in table 8 as
sales on a cash basis include sales on credit
where the credit was extended by other organi-
zations, such as banks, finance companies, etc.,
and where the retailer consequently received
cash as a result of the sale,

In 1972 more than half of the total sales in the
building materials, hardware, farm equipment
group represented sales on credit extended by the
retailer (55 percent). Such sales were almost
entirely charge account sales. Of the $88.6
billion in 1972 annual sales in the automotive
group, the largest category among the durable
goods stores, approximately $73.1 billion (83
percent) represented sales for which the auto-
motive dealer received cash payment (including
sales or credit financed by other organizations),
About 12,9 billion (14 percent) were charge ac-
count sales and $2.6 billion (3 percent) were
installment sales,

Sales of nondurable goods stores were pre-
dominantly cash sales, 84 percent, as compared to
72 percent for durable goods stores. The general
merchandise group with nonstores reported $8.1
billion charge sales and $16.0 billion installment
sales, 11 percent and 21 percent respectively of
the total sales for this group. The comparable
percents for department stores were 10 percent
for charge account sales and 27 percent for
installment sales. In the apparel group cashsales
totaled $17.1 billion (78 percent), charge account

sales $3.4 billion (15 percent), and installment
sales $1.5 billion (7 percent).

Sales of Firms Operating 11 or More Retail Stores
by Type {Group )

Approximately 80 percent of the 1972 sales of
firms operating 11 or more retail stores were
cash sales--$109.6 billion of a total of $137.7
billion. This compares to 1967 when cash sales
of these multiunit firms was estimated as 79
percent of total sales, Of the $28.0 billion sales
made on credit extended by the retailer during
1972, $11.0 billion (8 percent of total sales) were
charge sales and $17,0 billion (12 percent of
total sales) were installment sales--in contrast
to the 14 percent, 6 percent respectively for all
retail stores combined, In 1972 the general
merchandise group with nonstores accounted for
86 percent of the total installment sales of firms
operating 11 or more retail stores ($14.6 billion
of $17.0 billion) and about 54 percent of charge
sales total ($6.0 billion of $11.0 billion.)

Figure 4. Percent Distribution of
Sales-Cash, Charge,
and Installment: 1972
All Retail Stores

Charge
2 $625Billion

. installment
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Cash
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All Retail Stores Total: $448.4 Billion
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Table 8. Estimated Sales of All Retail Stores and of Organizations Operating 11 or More Retail Stores,
by Type of Sale--Cash, Charge, and Instaliment--United States, by Kind of Business 1972

Sales Percent distribution by
(millions of dollars) type of sale
On credit extended by On credit extended
Kind of business on retail firms on by retail firms
Total cash install cash nstall
basis? nsta’l pasigt nstall-
Total Charge ment Total Charge ment
account 2 account 2
rccount account
ALL RETAIL STORES
All kinds of business, total.i.eecececceseses. | 448,379 | 360,090 | 88,289 | 62,531 | 25,758 80 20 14 6
Durable goods stores, totaliesecccescessess | 149,659 | 108,059 | 41,600 | 33,885 7,715 72 28 23 5
Nondurable goods stores, totale............ | 298,720 | 252,031 | 46,689 | 28,646 | 18,043 84 16 10 6
FOOU EXOUPsssecsosroacasassscasascassnsnsasanansase | 95,020 93,093 | 1,927 | 1,927 &) o8 2 2 *
Eating and drinking placeS....cccecevosvconscansence 33,891 32,724 1,167 1,167 &) 97 3 3 %)
General merchandise group with nonstores,..... 74,903 50,803 | 24,100 8,122 { 15,978 68 32 11 21
General merchandise group without nonstores...... 68,936 47,312 | 21,624 6,085 | 15,539 69 31 2] 22
Department-stores and dry goods, general
merchandise stores..cescscceencasosersoccessnscse 56,181 37,428 | 18,753 5,490 | 13,263 87 33 10 23
Department StOreS.cccceecsccccesssscocsncssin 46,302 29,222 117,080 | 4,767 | 12,313 63 37 10 27
Mail order (department store merchandise)...... 4,997 2,633 | 2,364 (D) (D) 53 47 (D) (D)
ADPATEl ETOUDssessvssasarcassensssonsasssnconarases | 21,093 | 17,062 | 4,931 | 3,424 | 1,507 78 22 15 7
Men's, boys' clothing, furnishings stores..... 5,112 3,832 1,280 957 323 75 25 19 6
Women's ready~-to-wear StOreS.escsseccscinsescssces 7,187 5,338 { 1,849 | 1,441 408 74 26 20 6
Furniture and appliance grouUP.csccscsccesecscssssssss 21,315 12,662 8,653 5,203 3,450 59 41 25 16
Furniture, home furnishings stores.. 12,550 6,305 6,245 3,476 2,769 50 50 28 22
FUrniture StOreS..sseeescecsecennes 9,321 4,304 | 5,017 | 2,451 2,566 46 54 26 28
Household appliance, TV, radio stores..cccscecess 7,028 4,899 2,130 1,459 671 70 30 21 10
Household appliance dealerS.c.ccccssesascessesns 4,634 2,946 1,688 1,142 546 64 36 24 12
Building materials, hardware, farm equipment group. 26,710 12,103 | 14,607 | 13,518 1,089 45 55 51 4
Building materials and hardware, totaleccevessoss 20,238 8,381 | 11,857 {11,402 455 41 59 57 2
Lumber and other bldg. materials dealers®...... 15,973 5,579 | 10,394 | 10,064 330 35 65 63 2
Hardware sStoreS..ecevessssssscoressesscesocsnnse 4,265 3,026 | 1,239} 1,107 132 71 29 26 3
Automotive group...esss. srecnen 88,612 73,119 | 15,493 | 12,900 2,593 83 17 14 3
Passenger car dealerS.cesccsccsessevsnansscns 74,842 62,787 112,055 | 10,381 1,674 84 16 14 2
Passenger car dealers {(franchised)... 69,490 | 57,935 | 11,555 | 10,106 | 1,449 83 17 15 2
Tire, battery, accessory dealersS...ccesvessesases 7,081 4,268 2,823 1,815 1,008 60 40 26 14
Gasoline service stationSceeescscecscessceseecesess | 31,044 | 28,145} 2,899 | 2,899 (&) 91 9 9 (]
Drug and proprietary StoreSss.ececeeccesesssssessess | 14,523 | 12,862 | 1,661 | 1,661 (6] 89 11 11 Q]
RETAIL STORES OF ORGANIZATIONS OPERATING 11 OR
MORE RETAIL STORES (GROUP II STORES)
All kinds of business, totale.icecessecsssees (137,650 § 109,616 | 28,034 | 10,996 | 17,038 80 20 8 12
FOOA BYOUDsvcsosscosscsosssssssnssssnosossnncancess | 49,823 1 49,509 314 309 [©) 99 1 1 Q)
Eating and drinKing PlaceS....ueesessrsoecosconnnes 2,887 2,603 284 284 6] 90 10 10 Q]
General merchandise group with nonstoresSs..eccscecces 58,113 37,557 | 20,556 5,978 | 14,578 65 35 10 25
Department stores and dry goods, general :
merchandise StOTreS.ssscencesvesssscocsssnccrsenes 44,366 28,283 {16,083 | 4,065 {12,018 64 36 9 27
Department StOreS..esssssvevesenscasessncssenes | 40,795 | 25,783 (15,012 | 3,814 | 11,198 63 36 9 27
ADPATE]l ETOUD.scoseressersasessasscancnsovenanssans 6,055 4,705 | 1,350 734 616 78 22 12 10
Furniture and appliance groUpescssecesscscossansses 1,902 1,047 855 125 730 55 45 7 38
Tire, battery, accessory dealerS.ssecesceccsscrscnse 2,094 917 1,177 452 725 44 56 21 35

Note: All kinds of business, total, and group totals include kind

variability are on page 22.
(D) Withheld to avoid disclosure.

Includes, in addition to sales entirely on a cash basis, the following two categories:

of business not shown separately.

Measures of sampling

(2) Sales on credit where the credit,

although handled through the retail firm, was actually extended by other organizations (Such as banks, finance companies, etc.)
and where consequently the retail firm received cash as a result of the sale; (b) sales made on credit obtained directly by the
purchaser from other sources without being handled through the retail firm, similary involving cash payment.

2Includes sales on "revolving credit" accounts (see page 24).

3Not shown because of high sampling variability.
4Yess than one half of one percent.

SIncludes lumber yards, building materials dealers; paint, ‘plumbing, and electrical stores.



MERCHANDISE PURCHASES

The total cost value of merchandise purchased
by all retail stores in the United States during
1972 was estimated at $327 billion, 10 percent
higher than the $298 billion estimated for 1971.
Of the 1972 total, $115 represented the cost of
durable goods purchases, up 12percentfrom 1971,
and $211 billion represented the cost of non-
durable goods purchases, up 8 percent from 1971.

In the durable goods category, the furniture
and appliance group showed a 19 percentincrease
in merchandise purchases for 1972 compared with
1971, The cost of purchases for the automotive
group was up 10 percent year-to-year while the
cost of purchases in the building materials,
hardware, farm equipment group increased by
16 percent, In the nondurable goods category,

eating and drinking places reported a 18 percent
increase in purchases year-to-year while drug
and proprietary stores, apparel stores, and
liquor stores each reported 6 percent increases,
The general merchandise group with non-stores,
and the food group reported increases of 10
percent and 8 percent, respectively,

Organizations operating 11 or more retail

-stores reported for 1972 a 9 percent increase

in the total cost of merchandise purchases com-
pared to 1971 for all kinds of business combined.
The general merchandise group with nonstores,
which accounted for 40 percent of total purchases
by these organizations, showed an increase of
14 percent year-to-year; the food group which
accounted for 41 percent recorded an increase
of 9 percent.

/] 10 20

Figure 5. Total Cost of Merchandise Purchased by All Retail Stores in the
United States, by Kind-of-Business Groups: 1972
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§ Table 9. Estimated Cost of Merchandise Purchased by All Retzil Stores in the United States,
by Kind of Business: 1972 and 1971

(Amounts in millions of dollars)

Kind of business 1972 1971 | Fercent Kind of business 1972 1971 |Forcent
change change
All kinds of businessS....eeseescs... | 326,603 1297,523 +10 | Furniture and sppliance EroUp...seseees.. | 14,243 | 11,942 +19
Furniture, home furnishing stores...... 8,061 6,786 +19
Furniture sStOreS...ecececsvrcscsancnses 5,987 5,147 +16
Durable goods StOTeS......ssseses. | 115,442 |102,698 +12 Household appliance, TV, radio stores.. 5,088 4,213 +21
Nondurable goods StOreS........... | 211,161 |194,825 +8 Household appliance dealers....ccecss 3,513 2,817 +25
Building materials, hardware, farm equip-
FOOd gIOUDessssessosonsossssnsrancsansenns 76,318 { 70,383 +8 ] ment ZroUD..secsasissvscnsvocsasccsassans 20,741 | 17,833 +16
Grocery StOreS.ceseessecesscscenssscsncs 71,704 | 66,276 +8 Building materials and hardware, total. 14,853 12,439 +19
Lumber and other building materials
. dealersl...eecensscecencsrrscnncsess | 11,931 9,778 422
Eating and drinking placeS...cescesvescons 16,370 | 13,931 +18 Lumber yards,. . .e 6,923 5,671 422
Hardware StOreS.....svesse - 2,922 2,661 +10
Farm equipment dealerS.scescecccscsensec 5,888 5,394 +2
General merchandise group with nonstores.. 49,867 | 45,180 +10
General merchandise group without non- Automotive EroUP...ssssessasessssssssscss | 71,873 | 65,172 +10
stores (except dept. stores mail order) 46,715 | 42,077 +11 Passenger car dealers®....ceeceees . 61,604 | 56,368 +9
Department -stores and dry goods, Passenger car dealers(franchised) . 57,581 53,173 +8
general merchandise StoreS...cesscess 37,679 | 34,102 +10 Tire, battery, accessory dealers....... 4,382 4,213 +4
Department StOreS.sseccsseccescsvave 31,031 | 27,611 +12
Varlety storeS..ceeccsvecsncsccasvsene 5,319 4,770 +12 | Gasoline service statlonsS.....eccscessces 24,490 | 22,779 +8
Mail order (dept. store merchandise).. 3,717 3,205 +16
Drug and proprietary StOreS....cssesssecne 9,728 9,174 +6
Apparel ErOUP.seessesscassssssssccsssessnsn 14,078 | 13,300 +6
Men's, boys' clothing, furnishing stores 3,113 2,996 +4 | Liguor StOreB.s.scsssccssssccsvsssansscas 6,870 6,475 +6
Women's ready~to-wear stores, .. . 4,800 4,590 +5
Bhoe StOreS..ecscsesssessecvscenssaravecs 2,339 2,133 +10 | Jewelry StOreB...ssescssosssncescassonsons 1,605 1,428 +12

Note: Measures of sampling variability are shown on page 19, Group totals include kinds of business not shown separately.

IIncludes lumber ya:c::ls, building materials dealers; paint, plumbing, and electrical stores.
2includes both franchised and nonfranchised car dealers,

Table 10. Estimated Cost of Merchandise Purchased by Retail Stores of Organizations Operating 11 or More
Retail Stores in the United States, by Kind of Business: 1972 and 1971

(Amounts in millions of dollars)

Kind of business 1972 1971 P:h’::g“: Kind of business 1972 1971 ‘;Z‘::g’i:
A1l kinds of business.........c..nus 96,614 88,808 49 | Apparel groUP....cosevsesessvrscconssnrns 3,538 3,372 +5
Men's, boys' clothing, furnishings
stores.... N .. 441 402 +10
Durable goods storeS.......ec.vns. 5,934 5,640 +5 Women's ready-to-wear stores ‘e 1,227 1,183 +
Nondurable goods StoTeS.......es.. 90,680 83,168 +9 Shoe StOreS...cecicietonassecncsasssanes 934 813 +15
Food group...... 39,252 | 36,008 49 Furniture and appliance groUP..seeocs-soe 1,100 965 +4
Grocery StoXreS5....-ecesvensconsscnnsnsss 38,907 35,672 +9 Building materials, hardware, farm
equipment groUDP....ceveeseoreccancennsan 2,193 1,952 +12
General merchandise group with nonstores.. 38,634 33,884 +14 Lumber and other bldg. materials dealers? 1,842 1,592 +16
General merchandise group without non- . Lumber yardsS....seeeseesscesssnsssses 698 584 +20
store (except department stores mail :
OPdET) cuunossesnosnsssssnscncssnaansnnse 37,307 32,509 +15 | Tire, battery, accessory dealers......... 1,313 1,237 +6
Department stores and dry goods, :
general merchendise StoreS...seecccsss 29,612 | 25,784 415 | Drug proprietary S8tOTEB....sveeecsveecnns 3,754 3,315 +13
Depariment stores...... smeecasses 27,168 23,785 +14
Variety StOreS..cssecesee easeaneras 4,253 3,739 414 | LiqUOTr SLOreS..seceessorasesascansosasans 1,285 1,286 [+]

Note: Group totals include kinds of business not shown separately.

*Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.




MERCHANDISE INVENTORIES

Merchandise-on-Hand

The cost value of merchandise inventories
in retail stores and warehouses of retail stores
in the United States on December 31, 1972, was
estimated at $54.9 billion, 8 percent higher than
inventories held at the close of 1971, Of this
total, $29.6 billion represented the value of stocks
of nondurable goods stores, up 7 percent from
1971, and $25.3 billion, the stocks of durable
goods stores, up 9 percent from 1971.

In the durable goods category, the furniture
and appliance group showed a 22percent increase
in inventory holdings on December 31, 1972,
compared with the same date a year ago. The
automotive group showed a 4 percent increase
while the building materials, hardware, farm
equipment group increased by 7 percent. In the
nondurable goods category, the general mer-
chandise group with nonstores closed the year
with inventories higher than in 1971 - wup 10
percent, while the apparel group was up Spercent
year-to-year. The food group, drug and pro-
prietary stores, and liquor stores reported in-
ventory gains of 6 percent, 9 percent and 11
percent, respectively.

In warehouses and stores of organizations

operating 11 or more retail stores, the cost

value of merchandise held for sale on December
31, 1972, totaled $17.6 billion, 9 percent over
that held on December 31, 1971. The general
merchandise group with nonstores, whichaccount-
ed for 52 percent of the total warehouse and
store inventories of these organizations, showed
a year-to-year gain of 14 percent; the food
group, which accounted for 19 percent of the
total, recorded an increase of 6 percent over
1971,

Sales-Inventory Ratios

Annual sales of all retail stores in 1972
were 8,9 times the cost value of year-end
inventories. The ratio of sales to year-end
inventories for nondurable goods stores was 11,1
in 1972 compared with 11.2 in 1971, The ratio
for durable goods stores was 6.3 for 1972
compared with 6.0 for 1971,

Passenger car dealers showed a sales-
inventory ratio of 8.4 in 1972 compared with 8.0
in the preceding year, The sales-inventory ratio
for grocery stores also increased to 20.4 in
1972 compared with 19.8 in 1971 while the ratio
for department stores decreased to 7.1 in 1972
from 7.2 in 1971. Other decreases were reported
by furniture and home furnishing stores to 5.6 in
1972 from 5.7 in 1971; and shoe stores to 4.2 in
1972 from 4.3 in 1971,

Figure 6.Total Merchandise Inventories of All Retail Stores and Warehouses
by Major Kind-of-Business Groups: End of Year 1972

{ Merchandise inventories, at cost )

(Bllhuns of dol|ars)

General Merchandise Group

Automative Group

Food Group

Building Materials, Hardware,
Farm Equipment Group

Apparel Group

P

Furniture and Appliance Group

{Billions of dollars)

12



S

13

Table 11. Estimated Merchandise Inventories and Sales-Inventory Ratios of Retail Stores and Warehouses
in the United States, by Kind of Business: End of Year 1972 and 1971

Merchandise inventories at cost
(millions of dollars)

Sales
inventory ratiol

(stores only)

, Kind of business Warehouses and stores Stores
1972 | 1om1 |FETOCRt| yoyp | 1e71 | PEFCOREL yeys | 19m
change change
All kinds Of DUSINESS...coerssrsresrononssvonasssansasssas | 54,9181 50,889 +8 | 50,285 } 46,988 +7 8.9 8.8
Durable g00dS SLOTES....evsseseseeeraacscacnsrssessssss | 25,2681 23,152 +9 | 23,956 | 22,312 +7 6.3 6.0
Nondurable £00dS StOrES.eseivesacnersssearsrascassssosas | 29,6501 27,737 +7 | 26,329 | 24,676 +7 11.1 11.2
FOOU ETOUP .« s v evenvrocsoosssorsssnasennnsusessasasscssssssasses | 5,881 5,507 +6 | 4,653 | 4,418 +5 20.9 20.3
GTOCErY STOI@S.e.u.veensersviscoscscoreiasnssenssasanssssonssce 5,640 | 5,285 +7 | 4,455 ] 4,218 +6 20.4 19.8
Eating and ArinkKing Plac@S...cov-ssreresovsorennsnnrosarsasssanes 746 730 +2 716 686 +4 46.8 42.0
General merchandise group With NONSTOTES....wrevercsacnssesaasss | 12,1151 11,062 +10 {10,804 | 9,863 +10 6.8 6.9
General merchandise group without nonstores {except
department stores mail OFdeT)e..csveresreernooscsrssoneessssas | 11,7241 10,661 +10 | 10,553 | 9,587 +10 6.4 6.4
Department store and dry goods general merchandise stores... 9,306 8,559 +9 8,343 7,649 +9 6.6 6.6
Department StOTeS...veececccrocescnarscrtsccssssncccecsans 7,265 6,613 +10 { 6,473 | 5,816 +11 7.1 7.2
Variety StOreS..civevscssacscresrscorarcecncncrssvccconssnsns 1,637 1,430 +14 1,460 1,266 +15 5.3 5.4
Mail order (department store merchandise)......-cecoesvessse 781 672 +16 750 672 +12 6.4 6.5
APPATE]l BIOUD. .+ seecasasssraasnnessacenssnsnsnsvacsnasasssocsas 4,614 4,397 +5 4,420 4,260 +4 5.2 5.0
Men's, boys' clothing, furnishings stores.. eesaveseaanenses [ 1,159 1,137 +2¢ 1,137} 1,122 +1 4.4 4.3
Women's ready-to-wear StOres........c. . iiiieianiiariinans 1,174} 1,159 +1i 1,146 | 1,138 +1 6.9 6.3
Shoe StOreS....eeeeesana: R L R R T 1,034 910 +14 958 858 +12 4.2 4.3
Furniture and appliance BroUP.....sccesemssasescscassocrcsosocnsns 4,336 3,557 +22 3,816 3,269 +17 5.3 5.3
Furniture, home furhishings stores....... 2,377 | 1,968 +21 | 2,070} 1,796 +15 5.6 5.7
Furniture storesS.......ceeesenccrarocns 1,873 1,590 +18 | 1,616 ] 1,443 +12 5.3 5.4
Household appliance, TV, radio stores.... 1,512 | 1,201 +26 1,310 | 1,095 +20 5.2 5.3
Household appliance dealersS...ss e ssesnecriacrosscroeccnns 1,036 801 +29 891 714 +25 5.2 5.3
Buiiding materials, hardware, farm equipment Eroup.............. 5,618 5,234 +7 5,333 5,055 +5 5.2 4.8
Building materials and hardware, total®.............. esen 3,647 | 3,219 +13 ] 3,411} 3,075 +11 5.9 5.7
Lumber and other building materials dealers®........ ceene 2,597 | 2,225 +17 | 2,384 | 2,100 +14 6.5 6.3
Hardware STOTeS.....ecastssissssosesvronnersanssrssossasosncnss 1,050 994 +6 | 1,027 975 +5 4.2 4.0
Farm equipment de8lersS.....veeeccnsacsossenacessrcrarsanacscsas 1,971 2,015 -2 1,922 1,980 -3 3.9 3.4
AULOMOLIiVE ETOUP.ee.csvocnasonsocsorananssasnoennesssssensssross | 11,826 111,384 +4 | 11,501 | 11,173 +3 7.9 7.3
Passenger car dealersd. . ..o oiiiiiiiiiiiiriiiiiiiiiiiieanans 8,776 | 8,610 +2| 8,631} 8,554 +1 8.4 8.0
Passenger car dealers {franchised).... . 8,172 8,171 0 8,046 8,119 =1 8.8 8.0
Tire, battery, accessory dealers.....ccseeeeevs 1,521 1,453 +5 1,364 1,315 +4 4.7 4.6
Gasoline service stations............ . ,.............:........ 1,146 1,073 +7 | 1,100 1,035 +6 28.0 " 28.2
Drug and proprietary STOreS.....c..ececerasocresincssioonasncnns 2,520 | 2,319 +91{ 2,271 | 2,101 +8 6.2 6.3
LigUOT StOreS...cveeivencescosanrrrsasesasanansssseatasssosonsoans 1,006 907 +11 891 786 +13 10.3 10.8
JEWELTY STOT@St.reruoeenesnansctosssnrsscssnesasvaniansscosss-s 1,051 989 +6} 1,003 929 +8 2.8 2.8

Note: Measures of sampling variability are provided on page 19.

Group totals

include kinds of business not shown separately.

I1gased on only those establishments in business the full calendar year, except for those Group II establishments which may not

have been in operation in the entire year.

2Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.

2Includes franchised and nonfranchised car dealers.
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Table 12. Estimated Merchandise Inventories and Sales-Inventory Ratios of Retail Stores and Warehouses
of Organizations Operating 11 or More Retail Stores in the United States. by Kind of Business: End of
Year 1972 and 1971 '

Merchandise inventories at cost
(millions of dollars) Sales~inventory ratio
(stores only)
Kind of business Warehouses and stores Stores
1972 | 1971 [PEYCENt | yo0p | qo7y |Pereemt | .., 1971
change change

All kinds Of DUSINESS. .uvveecconcaconesnconasonsson 17,608 | 16,215 +9 | 14,374 |13,092 +10 9.6 4 9.8

Durable goods StOTeS..uvvsverscreoronscrenancnnns 2,091 | 1,994 +5 1,655 1,623 +2 4.9 4.9

Nondurable goods STOreS......eveeseesveessssessss|15,517 | 14,221 +9 {12,719 11,469 +11 10.3 10.5

FOOU EIOUP..esessensescscnncosoane caomsae 3,341 3,161 46 2,185 2,113 +3 22.9 21.8

Grocery StOreS......seeeesescerscensoscasaccsncnarsanes| 3,311 ] 3,126 +6 | 2,161 | 2,087 +4 22,9 21,7

General merchandise group With nonSTOTES....esesoasnnssen 9,221 | 8,109 +14 8,134 7,027 +16 7.1 7.4

General merchandise group without nONStoOres,........ee. 9,048 | 7,918 +14 8,033 | 6,905 +16 6.7 7.0
Department stores and dry goods general merchandise. .

SEOTEE . v et vsvnuesansssasosannosnansoncosoeannenns 7,050 | 6,187 +14 | 6,198 | 5,326 +16 7.1 7.4

Department StOTES..ueescecrrsenseonoesonnonnns ..| 6,354 | 5,629 +13 | 5,616 | 4,868 +15 7.2 7.5

Variety Stores.....cveccerencnecccsnnansvarnnansnaes.| 1,268 1,002 +16 | 1,105 940 +18 5.6 5.7

ApPpParel groUP...ceeriecssossssocsssrsnossenes 1,212 | 1,117 +9 | 1,072 999 +7 5.7 5.6

Men's, boys' clothing, furnishing stores,.. 179 178 +1 169 171 -1 4.6 4.4

Women’s ready-tO-Wear StOreS,.,....sveseersesssececesns 281 280 [0} 264 262 +1 7.4 7.0

SHOE StOTES..cinentareronnosvorssssscnssassssioanssnses 428 358 +20 363 310 +17 4.8 4.8

Furniture and applianCe ErOUP....ececeeesssessesosvasenns 386 314 +23 271 239 +13 6.8 6.7

Building materials, hardware, fgrm equipment group..,.... 618 573 +8 526 493 +7 5.2 5,0

Building materials and hardware, tot81l....eescsisecass 527 469 +12 460 417 +10 5.6 5.4

Lumber and .other building materials dealers?,........ 464 408 +14 404 367 +10 5.9 5.6

Tire, battery, accessory dealers. . .u.eeeceenssscesesceooe 655 606 +8 528 498 +6 4.0 3.9

Drug and proprietary StOreS..cicsseocecesssescessescsones] 1,051 872 +21 844 682 +24 6.2 6.8

LAiqUOT ST0TeS,.esnsusevrosccscsessesassarsansossnssencens 261 253 +3 155 144 +8 13.5 4.0

Note: Group totals include data for kinds of business not shown separately,

lincludes lumber yards, building materials dealers; paint, plumbing, and electrical stores.




Figure 7. Sales-lnvéntory Ratios of All Retail Stores and Group 1l Stores,
by Selected Kinds of Business: 1972

{ Annual Turnover: 1972 Sales divided by year-end inventories, at costH

0 5 10 15 20 25 30 35 40 45 50

All Kinds of Business, Total

Grocery Stores

Eating and Drinking Places

Department Stores

Women's Ready-to-Wear Stores

Shoe Stores

Furniture Stores

Lumber and Other Building
Materials Dealers

All Retail Stores

Passenger Car Dealers
Group 11 Stores?

Tire, Battery, Accessory Dealers

Gasoline Service Stations

Drug:Stores and Proprietary Stores

Liguor Stores
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1Data based on establishments in business the full calendar year, except for those Group i establishments which may .not have been in
operation the entire year. Ratios exclude warehouse inventories.

2Retail stores of organizations operating 11 or more retail stores.




Accounts Receivable

Retail stores in the United States reported a
total of $25.1 billionof accounts receivable balances
owed to them by customers as of December 31,
1972, 7 percent more thanthe $23.5 billion reported
as of the same date ayearearlier, Credit balances
on charge accounts and on installment accounts
amounted to $10.1 billion and $15.0 billion re-
spectively at the close of 1972, with charge accounts
showing a year-to-year increase of 8 percent, while
installment accounts increased 6 percent.

Receivable balances for nondurable foods stores
in total amounted to $17.0 billion, 8 percent more
than the amount owed at the close of 1971. Depart-
ment stores reported unpaid balances totaling $8.8
billion at the end of 1972 (35percent of the total for
all retail stores). The apparel group with $1.6
billion showed a 7 percent increase over the
previous year.

Durable goods stores in total reported accounts
receivable balances at the close of 1972 at $8.1
billion, 5 percent more than the total reported a
year ago. Contributing to these figures were

dealers in the building materials, hardware, farm
equipment group with $2.2 billion, up 10 percent
from the previous year; and the automotive group,
$2.3 billion, up 9 percent, The furniture and
appliance group with $2.8 billion was little changed
from 1971.

More than 88 percent of the 1972 year-end
credit balances due from customers of general
merchandise stores were on installment accounts.
In the furniture and appliance group, installment
accounts represented approximately 67 percent of
total year end 1972 outstanding balances. In
contrast, the credit balances outstanding for the
building materials, hardware, farm equipment
group and for the apparel group were predominantly
on charge accounts (93 percent and 65 percent,
respectively). For tne automotive group, about
60 percent was outstanding on charge accounts.

Stores of organizations operating 11 or more
retail stores accounted for $14.3 billion of total
receivables at the end of 1972, with $12.3 out-
standing on installment accounts, compared with
$2.0 billion in charge accounts.

Figure 8. Total Accounts Receivable, Charge and Installment Accounts
of All Retail Stores: End of Year 1972

General Merchandise
Group With
Nonstores

Furniture and
Appliance Group

Building Materials
Hardware, Farm
Equipment Group

Automotive Group

1

Charge accounts

nstallment accounts

Percentages represent type of account
as percent of total accounts receivable

Apparel Group

6 7 8 9 10 1" 122 13
Billions of dollars
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Table 13. Accounts Receivable of All Retail Stores in the United States, by Type of Account and Kind of
Business: End of Year 1972 and 1971

(Miliions of dollars)

Total Charge accounts Installment accounts
5 Percent Percent Percent
Kind of business December 31 change D b 31 h ber 31 hang
1971 to 1971 to 1971 to
1972 1971 1972 1972 1971 1972 1972 1971 1972
United States, totalecesesscscsvosennssssenss | 25,068 23,514 +7 | 10,090 9,385 +8| 14,978 ] 14,129 6
Durable goods stores, totaleesesccesscocess 8,115 7,753 +5 4,883 4,535 +8 3,232 3,218 0
Nondurable goods stores, totalesscevececess 16,953 15,761 +8 5,207 4,850 +7: 11,746 10,911 +8
FOOQ ETOUP:eassvsoncsooncasssssssssnesesssonanvoe 303 319 -5 287 302 -5 (8) 8) (s)
Grocery STOTreS..eeecesesercsvasssessssssonacnne 225 236 -5 () (s) (€3] (8) ) (s)
Eating and drinking placeS.....eeescscesssasnrecs 222 213 +4 (s) (s) [¢:)] ) (s) (s)
General merchandise group with nonstores.esceesc. 12,521 11,563 +8 1,485 1,360 +9 11,036 10,203 +8
General merchandise group without nonstores
(except department store mail order)...cc.s... 11,937 10,897 +10 1,317 1,195 +10 10,620 9,702 +9
Department stores and dry goods, gemeral
merchandise StoreS.ccsesccccscecasnenssorass 9,561 8,732 +9 1,247 1,155 +8 8,314 7,577 +10
Department StOreS...cscesessvssosersscscscs 8,784 8,014 +10 1,086 998 +9 7,698 7,016 +10
Mail-order houses (dept. store merchandise).. 1,755 1,635 +7 (s) (s) [€:3] ) (s) (s)
Apparel EroUDesceesesssssnssnssesssconcasssncsroee 1,634 1,533 +7 1,057 967 +9 577 566 +2
Women's ready-to-wear StOreS..e.ecesesss €68 633 +6 (s) [6:)] (s) (s) (s) ()
Furniture and appliance ErouPe.eccesscecosscescone 2,783 2,791 V] 207 922 =2 1,876 1,869 o
Furniture, home furnishing stores.... cesn 1,979 1,965 +1 621 619 (] 1,358 1,346 +1
Furniture StOTeS.ecencacesssssosses sane 1,811 1,820 0 [€)) s) (€] (s) ) (s)
Household appliance, TV, radio stores aoe 716 730 -2 (s) (8) ) 475 472 +1
Household appliance dealerS...iccessscessenes 614 607 +1 (s) (s) (8) (s) (s) (&)
Building materials, hardware, farm equip. group.. 2,198 2,007 +10 2,045 1,867 +10 153 140 +9
Lumber and other building materials dealers’... 1,596 1,461 +9 1,532 1,408 +9 {8) (s) (s)
AULOMOLIVE ETOUD: s scrsvosssovorsonsspassensoncsss 2,206 2,007 +9 1,386 1,243 +12 910 854 +7
Passenger car dealers®.cecesscrsraccsnsrcccsans 1,126 1,078 +4 (s) (s) (8) (8) (s) (s)
Passenger car dealers (franchised).sssasesces 1,026 993 +3 864 813 +5 (5) (s) ()
Tire, battery, accessory dealerS.escssecescrsscs 1,081 961 +12 (8) (8) sy 675 609 +11
Gasoline service StatioNSecesscsessovescsscsscnes 387 416 -7 377 391 -4 (s) (s) (8)
Note: Measure of sampling variability shown on page 21.
S Not shown because of high sampling variability.
1includes lumber yards, building material dealers, paint, plumbing, and electrical stores.

2fncludes both franchised and nonfranchised car dealers.

Table 14. Accounts Receivable of Retail Stores of Organizations Operating 11 or More Retail Stores in the
United States, by Type of Account and Kind of Business: End of Year 1972

(Amounts in millions of dollars)

Total Charge accounts Installment accounts
December 31 Percent December 31 Percent December 31 Percent
Kind of business 3 + 1
1971 to 1971 to 1971 to
1
1972 1971 1972 1972 1971 1972 1972 197 1072
United States, tOtal..ssecsssssseseseasssas | 14,320 | 13,219 48 2,044 1,797 14 | 12,276 | 11,422 +7
Durable goods StOreS..cecccvesscscaces 1,866 1,778 +5 486 421 +15 1,380 1,357 +2
Nondurable goods StOreS..ccessssessessrsssece 12,454 | 11,441 +9 1,558 1,376 +13 | 10,896 | 10,065 +8
General merchandise group with nonstores......... | 11,345 | 10,392 +9 936 810 +16 | 10,409 9,582 +9
General merchandise group without nonstores
(except department stores mail order)......... 10,939 9,926 +10 849 721 +18 | 10,090 9,205 +10
Department stores and dry goods, general
merchandise StOreS..eeeuesrsenscccoscencanss 8,719 7,878 +11 803 694 +16 7,916 7,184 +10
Department storesS.....e.s 8,110 7,328 +11 762 660 +15 7,348 6,668 +10
Apparel ETOUP...ssccecsnssesssssnnssosnsssccinsare 652 619 +5 231 196 +18 421 423 0
Farniture and appliance groUP..sscecesvercencscrss 728 741 -2 43 45 -4 685 696 -2
Tire, battery, accessory dealers.....eseevescesns 679 594 +14 {8) (8 ¢:5] (s) (s) (s)

Note:
separately.

S Not shown because of high sampling variability.

Measures of sampling variability are provided on page 21,

Totals include data for kinds of business not shown



SAMPLE DESIGN AND RELIABILITY OF THE DATA

Sample Design

Data onpurchases and inventories were derived
from the 1972 Annual Retail Tvade Survey, which
was essentially based on the probability sample
used after July 1971 to produce national monthly
estimates of retail sales published in the Monthly
Retail Trade Report. A detaileddescriptionofthe
monthly sample is shown in the Monthly Retail
Tvade Report, Statistics on annual sales and end-
of-year accounts receivable shown in this
publication were derived from monthly retail
trade data published in the January 1973 Monthly
Retail Trade Report.

1972 annual sample consists of the following
components:

A, Group II organizations, i.e., firms which
in the 1967 Census of Business were reported as
operating 11 or more retail stores in the United
States, are included in the sample regardless of
the location in the United States. (NOTE: In
the annual survey, Group Il organizations were
requested to include in their report all retail
stores of their subsidiaries, whereas for the
monthly survey a sample was selected for separate
reporting by subsidiaries assigned separate em-
ployer identification (EI) numbers, as described
below for Group I firms.)

B. Group I comprises all remaining retailers
as indicated below:

1. A list sample is selected from the list of
retail employers who make Social Security pay-
ments for their employees under the Federal
Insurance Contribution Act (FICA).

The list sample is drawn from two sources.
The major part of the sample is drawn from the
County Business Patterns (CBP) tabulation (a
tabulation each year of generally first-quarter
payroll reported by FICA taxpayers) using kind-
of-business codes derived from the quinquennial
economic censuses, New retail employers not
included in this tabulation are represented by
a sample drawn from the employer births pro-
vided by the Social Security Administration, The
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basic sampling unit is the Employer Identification
(EI) number assigned to each business employer.

Firms selected for the list sample are placed
on four rotating panels (except very large busi-
nesses which are selected with certainty and are
placed on a fixed panel). Rotating panel firms
report current and previous month’s data three
times a year while fixed panel firms report each
month. For the Annual Retail Trade Survey, all
of the fixed panel firms and firms on two of the
four rotating panels were selected to participate,

2. All retailers not on the listdescribed above
are represented by business establishments found
in a probability sample of land segments. This
“area sample” is a two-stage sample. Inthe first
stage a sample of 58 primary sampling units
(single counties or small groups of contiguous
counties) were drawn with probability proportion-
ate to (population) size, Each selected primary
sampling unit was then subdivided into small
land segments containing at the time of selection
an average of about four retail stores each. A
subsample of these land segments was drawn in
each PSU at an overall rate of 1 in 1,000 (1 in
2,000 or 1 in 3,000 in the smallest PSU’s). About
420 such land segments are included in the
sample each month,

All retail establishments in these selected
land segments are canvassed, Sufficient infor-
mation (mainly concerning its EI number is
obtained to determine whether the business has
had a chance of selection in the list sample
component. If it has no EI number or if its EI
number fails to match either the list sample
universe or the current FICA mailing list, it is
tabulated in the area sample. The area sample
thus includes businesses without employees and
employers, mainly recent births, notrepresented
in the list sources.

Firms selected for the area sample areplaced
on 12 rotating panels and report current and
previous month data once a year. Firms in two
of the twelve panels are selected to participate in
the Annual Retail Trade Survey.



Reliability of the Data

Because the estimates are based on a sample,
exact agreement is not expected with the results
that would be obtained from a complete census
of retail stores in which the same enumeration
procedure is used. However, because every
retail store in the United States has had a chance
of being selected for the sample, and because the
probability of selection for each store in the
sample is known, it is possible to approximate
the sampling variability of the estimates made
from the sample,

Approximate measures of the differences which
may exist because of sampling for the estimates
are shown intables 15t0 20. Measures of sampling
variability for sales-inventory ratios of retail
stores have not been computed but, in general,
are expected to be lessthanthose for merchandise
inventory dollar volume estimates,
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The measures of sampling variability are atthe
one-sigma level. At this level, the chances are
two out of three that the amounts estimated in
this survey would differ from the results of a
complete census using the same enumeration
procedure, by less than the percentage shown.
Sampling errors shown are also subject to
possibly high sampling variability. Although
certain data not expressly shown in this publi-
cation may be derived by subtraction, they are
subject to higher sampling variabilities and should
not be used in making comparisons.

Measures of sampling variability shown in this
report do not include biases which might arise
from differences of response or nonreporting,
Nonresponse amounted to about 4 percent for
inventories, 5 percentfor merchandise purchases,
and 9 percent for sales,

Table 15. Estimated Sampling Variability for Sales, Purchases, and Inventory Estimates

Sampling variability (percent) Sampling varisbility (percent)
: Dollar volume estimate |Year-to-year ratio Dollar wolume estimate (Year-to-year ratio
Kind of business Kind of business .
Inventory Inventory Invento; Inventory
Sales| TUF~ {stores and pur- {stores and Sales pur- (stores :Zd pur- {stores and
chases 5 |chases chases chases
war ) war ) war )] War )
United States........ PO 1 1 1 2) 1 | Furniture and appliance group.. 3 3 4 1 3
Furniture, home furnishings
Durable goods stores. .. 1 1 1 7 1 StOreS,.sessseccananrnvonsons 3 4 8 1 5
Nondurabge goods stores 1 1 1 EZ; 1 Furniture stores........... 3 4 5 2 5
Household appliance, TV,
radio StOreS..scavecearsseas 5 5 5 2 4
FOOU ErOUPscssssossnssasncsosns 1 1 1 {z) 1 Household appliance
Grocery StOreS..-.seeae PP 1 1 1 (2) 1 deslerS.cssecscsorsrsceses 5 7 5 2 6
. N Building materials, hardware,
Eating and drinking places..... 2 2 8 1 8 £arm eQUIPMENt BIrOUDs ... seune- 3 2 2 1 1
Building materials and
General merchandise group with hardware, totall.... sieeress 4 3 3 1 1
Lumber and other building
NONSLOreSsvecvaes seestsencesan 1 1 1 2) 1 : 2
General merchandise group materials dealers....seeas 3 3 3 ;
without nonstores..... evens 1 1 1 1 1 Hardware SHOFes............ 5 s 5 4
Department stores and dry Farm equipment......... vesnes x) B 4 2 4
goods, general merchandise
SLOTeS.veeeerranevorrennna 1 2 Automotive grouP.s..ssssssscccs 2 2 2 (z) 1
Department StoTeS......». 1 {2) [¢3] [¢4] (z) Passenger car dealers........ 2 2 (z)
Variety stores,...eseescees 2 2 1 Passenger car dealers
Mail order houses (depart-— (franchised)..coevvecsvnne 2 1 1 (2) 1
ment store merchandise)... 1 [¢3] [¢D] {z) (z) Pire, battery, accessory
dealers.cceesssesssvcences . 3 5 4 2 3
ADDATEL ETOUP.vsvrennnesernnnns 2 2 3 1 2 Gasoline service stations...... 2 4 5 1 5
Men's, boys' clothing Drug and proprietary stores.... 2 2 2 1 2
furnishing stores.....eeevcue 5 8 7 1 4
Women's ready-to-wear stores. -3 3 a 1 2 Liguor StoreS..ueseasss erssanase 3 5 5 1 3
Shoe storesS..... weeserseraaas 3 4 5 1 3] Jewelry StOreS....cavene-svescss (X) 5 5 3 4

Note: The estimates of sampling variabilities shown above for sales are based on annual sales published in the Monthly Retail Trade Report for

January 1970, while those for purchases are based on 1970 and 1969 annual purchases estimates. Those for inventory are based on December 1969 and

1968 merchandise inventory estimates,

X Not applicable.
Z Sampling variability is less than 0.5 percent.

*Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.
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Symbols used for the estimated sampling variability ranges, tables 16, 17,18, and 19: A = 0 to 3.5 percent; B = 3.6 to 7.0 percent; C = 7.1 to 10.5 percent.

Table 16. Estimated Range of Sampling Variability of Sales of All Retail Stores for Geographic Regions,
by Kind of Business

Kind of business

All kinds of DUSINeBS....u.iiviveirreinasensaosnonvansnonn

Food group.....c.... Sanaceasnsssens et r s asenneen
Grocery StoreS...cceoceees
Eating and drinking places..
GAF', total.c..uecuusacssann
General merchandise group®.......c.0eecvenunn
Department StOres.....c.veceveeencsncion
Apparel group........veceuee
Furniture and appliance group..
Building materials, hardware, farm equipment group.
Automotive groUP..c.icevecerencioaserescnonnncensconn
Gasoline service stations...........
Drug and proprietary stores.....

BwrEerErEr> P> P

Dollar volume sales estimates
Northeast North Central South West
A A A
A A A
A A A
A A A
A A A
B B B
A A A
A A A
A A A
A B B
B B A
B B B (X)
(X) A A [¢9)
A B B B
B B B B

X Not applicable.

i1gtores in the general merchandise, appsrel, and furniture and appliance groups; these gre stores specializing in department-

store types of merchandise.
2Includes nonstores.

Table 17. Estimated Range of Sampling Variability of Sales for Standard Consolidated Areas and Specmed
Standard Metropolitan Statistical Areas

Dollar volume (sales estimates) Dollar volume (sales estimates)
Statistical area Statistical area
Total Nondurable GAF?! Total Nondurable GAF?
STANDARD CONSOLIDATED AREA STANDARD METROPOLITAN
STATISTICAL AREA--Continued
Chicago, Ill.-Northwestern
indiana,... A A A | Detroit, Mich... A A A
New York, N.Y,-Northeastern Houston, TeX...... . (X) x) A
New Jersey...eseeeococascans A A A | Kansas City, Mo-Kans. v (X x) A
Los Angeles-Long Beach, Calif. A A A
STANDARD METROPOLITAN Minneapolis—St. Paul, Minn.. x) x) A
STATISTICAL AREA
New York, N.Y........... A A A
Baltimore, Md.......eecveuaan (X) (X) B | Philadelphia, Pa.-N.J.. B B B
BoSton, MasS.....ceoeveveccans xX) X) B | pittsburgh, Pa......... B B B
Chicago, I1l.u..eene.e . A A A | st. Louis, Mo.~I11....... B c A
Cleveland, Ohio... (X) (X) A | Sen Francisco-Oakland, Calif. A B B
Dallas, TeX.u.seseoeeonsnesss X) [¢9] C | washington, D.C.-Md.-Va..... A A B
X Not applicable.
1stores in the general merchandise, apparel, and furniture and appliance groups; thesé are stores specializing in department~

store types of merchandise.

Table 18. Estimated Range of Sampling Variability of Sales for Geographic Divisions, by Kind of Business

Dollar volume sales estimates
Kind of business New Middl East West South East West
England | Atl t: North North Atlantic South South Mountain| Pacific
glan antic |central [Central Central |Central
Total..crveireaenercenosnocanonononres A A A A A A A A A
Durable goods StOreS.........eceens B A A A A (X) A (X) B
Nondurable goods stores............ A A A A A A A A A
FOOU ETOUP..cvrvsononorssossosccsscronssnnn B (X} A A x) B A B A
Eating and drinking places........ P x) B B X) B X) [69] (x) A
GAF!, tot&l..vuieeveonsencoans . A A A A A B A A A
General merchandise group?....... (x> A A A A B A A A
Apparel EroUP.....c.ssesescsossss (X) A B x) B x) (X) (x) x)
Gasoline service stations........ceevevoess c B B B B {X) (X3 (xX) B
Drug and proprietary groupP.............ce.s [$:¢] B A (X) B (x) (x> (X) (X)

X Not applicable.

1gtores in the general merchandise, apparel,
store types of merchandise.

2Includes nonstores,

and furniture and

appliance groups; these are stores specializing in department-
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Table 19. Estimated Range of Sampling Variability of Al Retail Stores for Specified Large States

Dollar volume sales estimate Dollar volume sales estimate Dollar volume sales estimate
State State SBtate
Non- 1 Non- 1 Non~ car?!
Total durable Total durable GAF Total durable
California,.... A A A | Michigan..... A A (X) | North Carolina. A (x) x)
Florida..seesss A A (X) | Minnesota. A x) (X)| OhiOceesssnocas A A x)
I11in0i8.ceeens A A Al Missouri..... B x) (X) | Pennsylvania... A A A
Indiana... o A (x) {X) | New Jersey... A A (X) | TexasS.esossssas A A x)
Massachusetts.. A A (X) | New Yorke.e.. A A A| Wisconsib...... B (x) x>

X Not applicable.

igtores in the general merchendise, apparel, and furniture and appliance groups; these are stores specidlizing in department store

types of merchandise.

Table 20. Sampling Variability for Accounts Receivable Estimates of Retail Stores

Sampling variability of dollar volume estimates (percent)

Kind of business Al11 stores Group 11 stores
Charge Charge
Total accounts Installments Total accounts Installments
Retail stores, tof8leccccssssesvesccnsoces 1 1 1 {z) 1 (z)
Durable goods stores, total.esescscacssessns 2 2 4 1 3 1
. Nondurable goods stores, total.eccevssacssess 1 2 1 1 1 1
FOOG ETOUDreassosnssssrcrencssscossssssascronsses € 6 * (&) (60] (§¢]
GroCery StOTESB.scscesssssesssssoossssaohaosaces 7 m (&9 ] (] )
Eating and drinking PlaceS......esceessssoncssecs 6 (& ) (&) ™) M
General merchandise group with nonstores.....s.se. 1 2 1 (Z) 1 1
Department stores and dry goods, general
merchandise stores.. cenan . 1 2 1 z) 1 1
Department StOrES.ceeecsesssssscvscssscscaces z) i () [¢4] (z) (2)
Meil order (department store merchandise).c.... 1 ) (&) M) *) Q)
AppPBTrel ErOUPssssscencsssessessssnsssssssasssaons 6 B 4 2 4 2
Women's ready~tO-Wear SLOreS..csessssessssenses 3 (O] (O] ) O] (&)
Furniture and appliance EroUpPsscccsescssssssasces 4 5 6 1 3 1
Furniture, home furinishing stores...... . 6 8 8 M ") (&3]
Furniture StOreS.cssesesssoes . 6 62} (& (&3] ) (&)
Household appliances, TV, radio stores. . 5 H 5 () ()] )
Household appliance dealer...scescssossvscnss 5 (&) (&) 4] (&) )
Building materials, hardware, farm equipment
ETOUDscnecasnsrasscssnsesssssssssssssassssssnans 5 5 n &3] ¢ (€2
Lumber and other building materials dealers®... 4 4 (&) M (& M
AUtOMOLivVe ZXOUDsscesesssserassassosasnsasassones 3 3 [5 (&) (&) ()]
Passenger car dgAlerS.,ccscecssoscessssae 4 ™) (&3] ) (&) (6]
Passenger car dealers (franchised).... 3 2 H ) (&) (&)
Tire, battery, accessory dealers..c..ceseoacsces 3 1) 3 1 (&) (&)
Gasoline service BtatioNS..cceesvavssnssvesossans 5 6 &) (&) (&) (@)

%2 Sampling variability is less than 0.5 percent.

(') Data not shown in tables 12 and 13 because of high sampling variability.
(2) Includes lumber yards, building materials dealers; paint, plumbing, and electrical stores.

Note:
Report for September and October 1968,

The estimates of the sampling variabilities are based on accounts receivable estimates published in the Monthly Retail Trade
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Table 21. Sampling Variability for Sales Estimates of Retail Stores, by Cash-Credit Type

(In percent)

Type of sale

On credit extended by

Kind of business Total On cash retail firms
basis
Charge Installment
account account
All kinds of business, totalesescoreceesscvsccosscnsosavecse 1 1 2 1
Durable goods stores, total.. cseas 1 1 1 1
Nondurable goods stores, total.ecevcssrsossorcesescsconcsnns 1 1 2 2
FOOQ GroUP.csececesssscarssocsnssssssosnaasesscsoscsvsonsosonssns 1 1 5 -
Fating and drinking placCeS...ceeecssrsessssssnsascccsscsossanssne 2 2 6 -
General merchandise group with NonstoresS....eececessscerecsscvess 1 1 3 1
Department stores and dry goods, general merchandise-stores.... 1 2 4 2
Department StoreS......seeecocecss sacssamsnsenecasssasanne 1 1 2 1
Mail order (department store merchandiSe)....eccessssrsvoceccss ?) bS] (&3] H
ApPPArel ErOUP.sesecesevsvevsessseronsssrssocasocsosssesnsonsmnonsss 2 2 3 8
5 5 8 i5
Women's ready-to-wear SLOreS.ceesesssossisrsscossonorisiansanes 3 5 3 9
Furniture and appliance ZroUPeccccssecsccscssovossoerssnsccnsnanns 3 4 5 2
Furniture, home furnishings stores..... . enae 3 6 6 5
Furniture storeS.esccesscescscncecconsncnse N nane 3 4 5 5
Household appliances, TV, radio stores. sesa 5 8 9 8
Household appliance dealerSeeesesess heas 5 9 5 6
Building materials, hardware, farm equipment Eroup:c-sceccccosesen 3 4 4 10
* Lumber and other building materials dealers ...evevecessncnssss 4 8 4 -
Hardware StOTe@S..csssseacsoscsssscssscssssscscsnsnrsnnnsssanscos 5 5 10 9
Automotive ErOoUDessveescsnsscssrcsverscnsecasascsnasosssassneanns 2 2 3 1
Passenger Car (ealerS..eesessesssssssscessssssvsscsssssssssnsnee 2 2 3 1
Passenger car dealers (franchised) P 2 2 3 1
Tire, battery, accessory dealers...ccessvcccencecscsvecronncans 3 6 7 6
Gasoline service StationS.ececsvsstecsssvsvnssasranssssonsssacass 2 2 4 -
Drug and proprietary StOreS.scesecssccosssconscessrsccccscocsncuss 2 2 7 -

Note: The estimates of the sampling variability shown above for total sales by kind of business were derived from the 1970

'sales statistics.
the 1967 Annual Retail Trade Report.
ties of the 1972 statistics.

lgampling variability is very low because a large part of the estimate is accounted for by Group II firms, which are included

on a certainty rather than a sample basis and are therefore not subject to sampling variability.

Sampling variability shown by type of sale were estimated based upon relationships to total sales as shown in
These variabilities are believed to be suitable approximations of the sampling variabili-

g,



Appendix A. Explanation of Terms

Retail trade

This category includes those establishments
primarily engaged in selling merchandise for
personal, household, or farm consumption.

Some of the important characteristics of retail
trade establishments, as defined for this survey,
are: The establishment is a recognizable place
of business and is engaged in activities to attract
the general public to buy; the establishment buys
or receives merchandise as well as sells; the
establishment may render services or may engage
in processing incidental or subordinate to selling.
Not all of these characteristics need be present,
and some are modified by trade practice. Ex-
cluded from retail trade are peddlersanditinerant
vendors without an established place of business,
Also excluded are places of business operated by
institutions and open only to their own members
or personnel, such as school cafeterias, cafeterias
operated by industrial plants for their employees,
and establishments operated by agencies of the
Federal Government on military posts, at hos-
pitals, etc. However, liquor stores operated by
States, counties, and municipalities are included.

Retail stores

Retail stores are defined as separateplacesof
business primarily engaged in sellingmerchandise
at retail, including separate departments in such
stores leased to others.

In addition to those kinds of business readily
recognizable as retail stores, such as grocery
stores and drug stores, the term retail stores
also includes eating and drinking places, gasoline
service stations, lumber yards, coal yards, mail-
order houses, establishments from which direct
selling (house-to-house) is conducted, and estab-
lishments which sell merchandise through coin-
operated vending machines. Stores with annual
sales less then $500duringthe year were excluded
from the tabulations for this report.

Sales

Sales include total receipts from customers
during the year after deduction of refunds and
allowances for merchandise returned by cus-
tomers. Receipts from repairs and from other
gervices to customers, salesfor resale, and sales
and excise taxes are included in the sales data.

- The sales figures represent total sales and
receipts of all establishments primarily engaged
in retail trade. They do not include sales at
retail by manufacturers, wholesalers, service
establishments, and other businesses whose pri-
mary activity is other than retail trade.

Merchandise purchases

Merchandise purchases include the total cost,
after deduction of returns and discounts for early
payment, of delivered merchandise which was
purchased for resale during the year, whether or
not payment for the merchandise was madeduring
the year. Merchandise purchases data include
cash and credit purchases made at central offices
and company warehouses. Also included is the
cost of goods in transit where title has passed to
the purchaser.

Companies engaged in both manufacturing and
retail operations, reported purchases as the cost
value of intercompany transfer(s) from their
plant(s) or warehouse(s) to their retail store(s).
These companies also reported the costof outside
purchases,

Merchandise purchases exclude éexpenditures
for supplies or equipment for company use and
not for resale; the cost of raw materialsor parts
purchased for manufacture into a finished product;
goods included in the purchase price of a business.

_Merchandise inventories

Merchandise inventories include stocks of goods
(valued at cost) held for sale through retail stores.
Merchandise inventories are shownfor storesand
warehouses combined and stores only. Included
are only those warehouses whichmaintaina supply
of merchandise primarily intended for distribution
to retail stores within the organization.

Merchandise inventories exclude the value of
fixtures, furnishings, equipment, and supplies
used in store and warehouse operations and not
held for resale. Inventories were reported as of
the close of the calendar year, except for some
businesses which used a fiscal year rather than
the calendar year for accounting purposes. About
26 percent of the retail inventory total refers to
a fiscal-year end other than December 31, but
this varied by kind of business (varying from
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